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Komepcuanuzanusra Ha CopTa U NPEeBPBILAHETO MYy B HEU3MEHHA YacT OT YOBELIKHUS
KMBOT JIOBEJlE 10 BB3HMKBAHETO HA CIOPTHUS MApKETHHI HE NPOCTO Karo (opma Ha
TPaIUIMOHHUS MApKETUHT, a KaTo CaMOCTOATENHAa HaydHa OO0JacT, KOSTO TPHUTEkKaBa
crienn(pUYHN XapaKTepUCTUKH, U3UCKBAIIIX U3I0J3BaHETO HA MHTEPJUCIUIUIMHAPHU MOAXO0IU
npu pa3pabOTBaHETO Ha MapKETHHIOBU cTparernu. Bce mo-uecto copTHUTE CHOUTHS ce
BB3IIpHEMAT KAaTO WHTEPAKTUBEH, OPHUEHTHUPAH KBbM MPEKHUBIBAHUATA KOMYHHKAIIMOHEH
WHCTPYMEHT 32 OpaHI0BETe, KOMTO YIOBIETBOPSBA HY)KIUTE Ha CICU(DUIHN ayIUTOPHH Upe3
IUTAHUPaHe, U3ITBJIHEHUE U KOHTPOJ HAa HHTEIPUPAHU KOPIOPATUBHU KOMYHHUKAIUH.

B T03u cMHCBHI TeMaTa € akTyaiHa, KaTo MPeAOoCTaBs IIEHHU HACOKH 3a Ch3/1aBaHE Ha
WHOBATUBHU CTPATETUH 32 KOMYHHUKAIIUS 1 YIIpaBJIeHHE Ha OpaH/ia B IMHAMUYHUS KOHTEKCT Ha
CIOPTHUTE CHOUTHS. BCHYKO CBBpP3aHO C TNPAKTHUECKOTO MPHIIOKEHHE HAa CHBPEMEHHU
KOHIICTIIMU 32 KOMYHHUKalus M OpaHJ MEHM/DKMBHT 3aciyXaBa 0J00peHHEe M 3acuiieH
M3CJIeI0BaTeNICKU UHTepec. ToBa € U riieHaTa MU TOYKa OT KOSTO 1€ aHaIU3UpaM U IIe Jam
CBOATa OIEHKA 3a MJIEUTE W PE3yNTaTHTE B JAUCEPTAMOHHUS TPy HA Tema ,, MHmezpupanu
MapKemuH206u KOMYHUKAYUU 34 ynpasieHue Ha 0panoa npu cnopmuu cooumusa“,

JlucepTalluOHHUAT TPy € OPOPMEH B €IHO KHIDKHO Ts10 ¢ 06eM oT 195 crpanunu, ot
kouTo 169 ocHOBeH TekcT, chabpxkany 25 Tabmuuu u 40 ¢urypu, 18 crpanuny u3noia3BaHa
JUTEpaTypa, KakTo U 8 CTpaHHIIM MPUIIOKEHUS. B CTPYKTYpHO OTHOIIEHHE TPYIBT € MMOCTPOSH
MPAaBHUJIHO, KaTO BKJIFOYBA YBOJI, TPM OCHOBHU TJIABH, U3BOJW M TPETOPHKH 32 MPaKTHUKATa,

oopMeHH KaTo 4eTBbpTa IiaBa U auteparypa. Kato cTtpykTypa, 06emM 1 mociaeaoBaTeTHOCT
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Ha U3JI0’KEHUETO MPEJIOKEHUAT JUCEPTALMOHEH TPY/ OTTOBapsl HA OCHOBHUTE N3UCKBAHUSA 3a
TaKbB POJ pa3pabOTKH.

3a moAroToBKaTa Ha IjlaBa bpBa B 00eM oT 68 cTpanuny ca u3non3BaHu 265 U3TOYHUKA,
oT kouto 18 Ha kupuiuna u 247 Ha natununa. [IepBa riaBa e paszieneHa Ha MeT MO/ IJ1aBH,
KOHUTO 110 MHOT'O ITOCJIEZIOBATENICH U CUCTEMAaTU3MpaH HauMH U3rpaXkJaT TEOPETUYHATA OCHOBA
Ha U3CJIEIBAHETO.

B mepBa mox rinasa Ha riasa mepBa Jlkancy Mcmaun HM 3amo3HaBa ¢ KOHLENLMMTE,
(GyHKLIMUTE, TPOU3BOACTBEHUTE CTPYKTYPH, IPOAYKTUTE, IOTPEOUTENINTE U NEPCIIEKTUBUTE B
MapKeTUHIOBaTa TeOpUs B clopTa. BbB BTOpa moja riaBa ca MPEICTABEHU CHUIHOCTTA U
HEOOXOMMOCTTa OT MpPHJAraHeTo Ha HWHTETPUPAHUTE MApPKETUHTOBH KOMYHHKALIUU B
yIpaBieHUETO Ha Opanaa. B Tpera noj riaBa MHOro oOCTOMHO U BCECTPAHHO ca pasrieiaHu
JUTUTATHUTE MEIMM, KOUTO ca B OCHOBaTa Ha HOBHUTE WHTETPUPAaHU MapKETHHIOBU
KOMYHHUKaIMK. B yeTBbpTa MO/ 171aBa € U3BbPILEH ChAbPIKATEIEH U HCTOPUUECKH Mperie] Ha
Kjacuueckust OpanauHr. [locienoBareHo cMe 3all03HAaTH € U3TPAXKIAHETO HA CTOMHOCT upe3
OpaHnupaHe W ympaBlIeHHETO Ha OpaHja B cnopra. B mera moj riiaBa aBTOPBT OOCTOHHO HH
3aI03HaBa ChC 3HAUEHUETO U POJIATA HAa CIIOPTHUTE CHOUTHUS B CbBPEMEHHOTO OOILECTBO KATO
cpeAa 3a MOCTMraHe Ha KOMEPCHAJIHUM M OOIIECTBEHH IOJI3M, KAaKTO U C MapKeTHHIa U
WHTETPUPAHNTE KOMYHHUKALIMU B YCIIOBHTa HA MACOBH CIIOPTHU CHOUTHS.

B mppBa rimaBa TBOpUeckH ca M3cieNBaHU MyOnIMKanmuuTe 1Mo temara. [IpoyuBaneTo Ha
CbCTOSIHUETO Ha MpobJieMa € U3BbPILICHO KOMIIETEHTHO U B HEOOXOJUMMUS Hay4eH CTHJI.

BeB BrOpa rmmaBa ,MeTtojonorus Ha M3ClIeABaHETO”’, B CBOATa JIOTMYHA
MOCTIEIOBATETHOCT B 00eM OT 9 CTpaHMIM JOKTOPAHTHT € MPEACTABWII HAYYHHS MPOOIIeM U
no0pe mocTpoeHara paboTHA XUIOTE3a, KOSATO (OpMHpa KOHICTIUATA Ha JTUCEPTAIIMOHHHS
Tpya. IIpencraBena e menta U NPOM3TUYALIMTE NET OCHOBHU 337ayH, (pOpMyITUpaHu SICHO U
TOYHO U JIaBalllM sICHA MTPEJICTaBa 32 HAMEPEHUATA HA JOKTOPAHTA.

ABTOpPBT € ommcan o0nacTra, TpeaMeTra M OO0EKTa Ha CBOETO H3CIIeBaHE, a
MIPUJIOKECHNUTE H3CIIEOBATEIICKM METOJIM JaBaT BB3MOXKHOCT 32 OOCKTHBEH aHAIHW3 KbM
MOCTUTAHETO Ha IeNTa M 3ajauuTe Ha Tpyaa. IlonpoOHO e omucaHa opraHuzanusTa Ha
U3CJIE/IBAaHETO.

B cTpykTypHO OTHOIIEHHE, pa3pabOTBAaHETO HA IJIaBa BTOPA € HayYHO OOOCHOBAHO U
VIIOBJIETBOPSIBA HANBJIHO, a CBHABPKAHHETO W JONpPHHACS 3a BHCOKaTa CTOMHOCT Ha
arcepTamoHHuUs Tpyl. Haif-o0mo moioKuTeTHuTe MOMEHTH 32 HAllMCaHOTO B Ta3M TjlaBa ce
OTHACST JI0 SICHO U3TpaJieHaTa METOI0JIOTHYECKa TIOCTAHOBKA Ha U3CJIEABAHETO, TOAXO0AIIaTa

W MHOTI'OCTpaHHa MCTOAWKA Ha U3CIJICABAHC. Mmuoro ,Z[06p0 BIICHATJICHUC B Ta3W I'JlaBa IIPpaBU
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MOCNIEZIOBATEIHOCTTa, B KOSTO € IIpe/CcTaBeHa OpraHM3alusaTa M pealu3alnusra Ha
eKCIepUMEHTa M TOYHO MOJOpAaHUTE M OMHCAHW MOAPOOHO MAaTEeMAaTHUKO-CTaTHCTUYECKU
METO/IM 3a OlLIEHKa Ha IOCTUTHATUTE pe3ysTaTu. JlIoKTopaHTa periaBa IOCTaBEHUTE 3a/1a4uM 3a
MOCTUTHE Ha Halels3aHaTa L] Ha W3CIeABaHeTo, Ype3 100pe moadpaHa METOAO0JornvecKa
0a3a 1 U3MOJI3BAHUTE METOAH 3a ChOMpaHe Ha eMIIUPUYHUTE JAHHU.

Tpera rnama, ,,AHaJIU3 HA PE3YJNTATUTE OT M3CJIECABAHETO € pa3padoTeHa Ha MHOTO
100po Hay4HO HUBO B 00eM oT 78 cTpanuiy. B mbpBa 1o riiaBa Ha Ta3u 4acT OT JUCEpTaLUsITa
€ M3BBPIIECH MHOTO OOCTOCH CTpaTerMyecky MapKeTHHIOB aHaIU3 Ha choutneTo Wizz Air Sofia
Marathon, B T.4. HCTOPHYECKO pPa3BUTHE M XaPAKTEPUCTUKH HA CHOWTHETO, MOJEN Ha OpaH.
MepCcoHa, KaTo OCHOBA 32 IUIAHUPaHe Ha OpaH]] KOMyHUKAIMU U MAPKETHHIOBY CTPATETUH, KAKTO U
aHaJIn3 Ha LICHOBATa, I[I/ICTpI/I6y1H/IOHHaTa U KOMYHUKAIITMOHHATA IMOJIMTHUKA IIPpU OpraHU3UpPaHE HA
ceOutuero. BB BTOpa moj riaBa ca MPEICTaBEHU PE3YATATHTE OT EKCIEPTHUTE KapTu,
IIPOBEJICHUTE TUCKYCUH U HAaOJIO/I€HNS, OTHOCHO IIOTPEOHOCTUTE, HATTIACUTE M OYaKBAHUATA Ha
KOpPIIOPAaTUBHUTE OPraHU3aluy — CIIOHCOPH U NApTHHOPH 3a YIpaBJIeHUe Ha OpaHjaa IIpU CHOPTHU
cpOutusi. B Tpera moja riiaBa € M3BBpIICHA SKCIIEPTHA OICHKA 32 POJISITA HA WHTETPUPAHHUTE
MapKETUHIOBM KOMYHHKAIIMM TIPH YIpaBlieHUeTo Ha Opannma ,,Wizz Air Sofia Marathon”. B
Y4eTBBPTA IO/ IJ1aBa ca MPEJICTaBEHH PE3yATaTUTE OT aHKETHA KapTa, ChecTosmIa ce oT 31 Bwmpoca,
u3clie/iBaia OpaHI OCBEJIOMEHOCTTA, HArJIACHTE, OYaKBaHHATA W YAOBIECTBOPEHOCTTA Cpej
yuyactHuire B Wizz Air Sofia Marathon, a B meta moJ riiaBa Ha TpeTa Ij1aBa € U3BbPILICH OpaH/
OJUWT B CHOPTHUTEC crOuTHSL.

OT pa3mUpeHOTO HAyYHO ThPCEHE, HAIPABEHUTE U3CIIEIBAaHUS U aHAIM3U B Ta3M 4acT
Ha JMcepTalusITa MU O3BOJISIBAT Ja [10COYa CJIEAHUTE OCHOBHM NMPUHOCHU 32 IPAKTHKATA!

1. OGorareHa e TeopusiTa 3a UHTETPUPAHUTE MAPKETUHTOBU KOMYHHUKAIIMU B YIIPABJIEHUETO HA
OpaHia pu CIIOPTHU CHOUTHS.

2. 13BBpILIeH € cTpaTernuecku MapKeTUHToB aHanu3 Ha Wizz Air Marathon, koiiTo paskpuBa
MOMEHTHOTO CBCTOSIHE Ha CIIOPTHOTO CBOMTHE KaTo OpaHJ U aHalM3upa KIIOYOBU
KOMITOHEHTH Ha MIPWJIaraHus MApKETHHT.

3. IIpencraBeH € UHCTPYMEHT 3a OpaHI OAWT Ha CIOPTHH CHOUTHS, Ha Oa3ara Ha KOWTO ca
W3BE/ICHU MOTPEOHOCTUTE U OYAKBAHUATA HA KOPIIOPATUBHUTE OPTaHM3AlUU KaTO OCHOBA 3a
MPOCKTHUPAHE W BHEAPSIBAaHE HA MHTETPUPAHW MAPKETHHTOBH KOMYHUKamuu. CHIIMIT WMa
MPAKTUKO-TIPWJIOKHO 3HAUYEHUE 3a MOJANOMaraHe Ha OW3HEC KOMIIAHUUTE OpraHU3UpPaIId

CIIOPTHH CHOUTHS.
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B nocnennara yact Ha nucepranusaira ,,M3Boan u npenopbKu‘, ChIUUTE KOPECITOHAUPAT
U C€ OCHOBABaT Ha PEIIABAHETO HA MOCTABEHUTE M3CIIECIOBATEIICKU 3aJ1a4d U MPOU3THYAT OT
HAIMpaBeHMsI aHAJIN3, KaTO JaBaT OTTOBOP Ha popMylIupaHaTa HaydyHa XUIIOTEe3a.

JIOKTOpaHThT UMa ABE MyOJUKALMU, KOUTO HAII'BJIHO OTPa3siBaT HAYYHUTE ThPCEHUS 1O
TemaTa. ABTopedepaThbT OTroBaps Ha U3UCKBAHUATA.

B 3akimiouenmue iie ordesnexa, 4ye JUCEpTAIMOHHUS TPYI € pa3padoTeH Ha MHOTO JI00pO
Hay4YHO HHBO, C HY)KHAaTa TEOPETUYHA U IPHUIIOKHA CTOWHOCT B 00JIaCTTa HAa YIIPABICHUETO Ha
Opanga npu cnopTHu chouTud. [IpencraBeHusT AMcepTallMOHEH TPYyI MMa 3aBbpPILEH BHUII.
3anbp1004EeHUAT U BCEOOXBATEH aHAIM3 Ha CBBP3aHM C Temara JIMTEPaTypHH W3TOUYHMIIU,
HANPaBCHHSIT 33](BJIOOYCH CTPATETHYCCKH MApKETHHTOB aHanu3 Ha Wizz Air Marathon u
MOJTYYEHUTE PE3YNITATH, U3TPAKIAITN MAPKETUHIOBA KOHIICTIITUS 3a OpaHIMHT, MPEACTaBEeHUS
WHCTPYMEHT 3a OpaH]| OJUT Ha CHOPTHH CHOUTHS W MOBUINABAHETO Ha MpOQecHOoHaTHATa
KOMITETEHTHOCT Ha CIIOPTHOINEAArorHYecKUTe KajJpu padorteny B chepara Ha MapKETHHTa B
CIOpTa, KAaKTO M aKTYaJIHOCTTa Ha M30paHus 3a u3cieaBaHe npobieM, MU JaBaT OCHOBAHUE C
yOeIeHOCT Jla TpelyIoka Ha yBakaeMHUTE WICHOBE Ha HaydHoTo kypu npum HCA , Bacun
JleBcku® na mpuchAAT oOpa3oBaTenHaTa M Hay4dHa cTeneH ,,Jloktop™ Ha daxancy Cammup
HUcemana B npodecuonanno Hampasienue 7.6. CnopT, AOKTOpcka mporpama ,,Teopus u

METOOJIOTHsI Ha CIIOPTHAaTa HayKa“.

28.02.2024 r. M3roreui cTaHOBHUIIIETO:

/mpod. 'eopru Urnaros, goxtop/
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The commercialization of sports and its transformation into an invariable part of human
life led to the emergence of sports marketing not simply as a form of traditional marketing, but
as an independent scientific field that has specific characteristics requiring the use of
interdisciplinary approaches in the development of marketing strategies. Increasingly, sporting
events are seen as an interactive, experiential communication tool for brands that caters to the
needs of specific audiences through the planning, execution and control of integrated corporate
communications.

In this sense, the topic is relevant, providing valuable guidelines for creating innovative
strategies for communication and brand management in the dynamic context of sports events.
Everything related to the practical application of modern concepts of communication and brand
management deserves approval and increased research interest. This is also my point of view
from which | will analyze and give my assessment of the ideas and results in the thesis on

,.Integrated Marketing Communications for Brand Management in Sports Events*.



HAITHOHAJIHA CIIOPTHA AKAJEMHUA ,,BACUJI TEBCKH“ CTAHOBHIIIE

The dissertation work is formed in one book with a volume of 195 pages, of which 169
main text containing 25 tables and 40 figures, 18 pages of used literature, as well as 8 pages of
appendices. In terms of structure, the work is properly constructed, including an introduction,
three main chapters, conclusions and recommendations for practice, shaped as a fourth chapter
and references. In terms of structure, volume and sequence of the presentation, the proposed
dissertation meets the basic requirements for this kind of development.

For the preparation of the first chapter in a volume of 68 pages, 265 sources were used,
of which 18 in Cyrillic and 247 in Latin. The first chapter is divided into five subchapters,
which in a very consistent and systematized way build the theoretical basis of the study.

In the first sub-chapter of chapter one, Jansu Ismail introduces us to the concepts,
functions, production structures, products, consumers and perspectives in marketing theory in
sports. In the second sub-chapter, the essence and necessity of the application of integrated
marketing communications in brand management are presented. In the third sub-chapter, the
digital media, which are the basis of the new integrated marketing communications, are very
thoroughly and comprehensively examined. In the fourth sub-chapter, a substantive and
historical review of classic branding is carried out. We are consistently familiar with building
value through branding and brand management in sports. In the fifth chapter, the author
thoroughly introduces us to the importance and role of sports events in modern society as a
medium for achieving commercial and public benefits, as well as marketing and integrated
communications in the context of mass sports events.

In the first chapter, publications on the topic are creatively explored. The study of the
state of the problem was carried out competently and in the necessary scientific style.

In the second chapter ,,Research Methodology*, in its logical sequence in a volume of
9 pages, the doctoral student has presented the scientific problem and the well-constructed
working hypothesis, which forms the concept of the dissertation work. The purpose and
resulting five main tasks are presented, clearly and precisely formulated and giving a clear idea
of the intentions of the PhD student.

The author has described the field, the subject and the object of his research, and the
applied research methods provide an opportunity for an objective analysis towards the
achievement of the goal and tasks of the work. The organization of the study is described in
detail.

Structurally, the development of chapter two is scientifically sound and fully satisfying,
and its content contributes to the high value of the dissertation work. In general, the positive

points about what was written in this chapter refer to the clearly constructed methodological
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setting of the research, the appropriate and versatile research methodology. A very good
impression is made in this chapter by the sequence in which the organization and
implementation of the experiment is presented and the precisely selected and detailed
mathematical and statistical methods for evaluating the achieved results. The doctoral student
solves the set tasks to achieve the intended goal of the research, through a well-chosen
methodological base and the methods used to collect empirical data.

The third chapter, ,,Analysis of the research results” is developed at a very good
scientific level in a volume of 78 pages. In the first sub-chapter of this part of the dissertation,
a very comprehensive strategic marketing analysis of the Wizz Air Sofia Marathon event was
carried out, including historical development and characteristics of the event, brand persona
model, as a basis for planning brand communications and marketing strategies, as well as
analysis of the price, distribution and communication policy when organizing the event. In the
second sub-chapter, the results of the expert maps, discussions and observations, regarding the
needs, attitudes and expectations of the corporate organizations — sponsors and partners for
brand management at sports events — are presented. In the third sub-chapter, an expert
assessment of the role of integrated marketing communications in the management of the ,,Wizz
Air Sofia Marathon“ brand was carried out. In the fourth sub-chapter, the results of a
questionnaire consisting of 31 questions are presented, investigating brand awareness, attitudes,
expectations and satisfaction among the participants of the Wizz Air Sofia Marathon, and in the
fifth sub-chapter of the third chapter, a brand audit was carried out in the sports events.

From the extended scientific search, the researches and analyzes made in this part of the
dissertation allow me to point out the following main contributions to practice:

1. The theory of integrated marketing communications in brand management at sports events
has been enriched.

2. A strategic marketing analysis of the Wizz Air Marathon was carried out, revealing the
current status of the sporting event as a brand and analyzing key components of the applied
marketing.

3. A tool for brand audit of sports events is presented, on the basis of which the needs and
expectations of corporate organizations are derived as a basis for designing and implementing
integrated marketing communications. The same has a practical significance for helping
business companies organizing sports events.

In the last part of the dissertation ,,Conclusions and recommendations®, they correspond
and are based on the solution of the set research tasks and arise from the analysis, giving an

answer to the formulated scientific hypothesis.
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The PhD student has two publications that fully reflect scientific research on the topic.
The abstract meets the requirements.

In conclusion, I will note that the dissertation was developed at a very good scientific
level, with the necessary theoretical and applied value in the field of brand management in
sports events. The presented dissertation has a finished form. The in-depth and comprehensive
analysis of literature sources related to the topic, the in-depth strategic marketing analysis of
the Wizz Air Marathon and the results obtained, building a marketing concept for branding, the
presented instrument for brand audit of sports events and the increase of the professional
competence of sports teaching staff working in the field of marketing in sports, as well as the
topicality of the problem chosen for research, give me grounds with conviction to propose to
the respected members of the scientific jury at the ,,Vasil Levski“ National Sports Academy to
award the educational and scientific degree ,,PhD* to Dzhansu Samir Ismail in professional

direction 7.6. Sport, Doctoral Program ,,Theory and Methodology of Sports Science®.

28 February 2024 Prepared the opinion:
/Prof. Georgi Ignatov, PhD/



